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Organic skincare company Botanicals, whose entire range is licensed by the Scil Association, recently
enhanced its formulations to conform to the new European Organic Standard COSMOS. Founder
Wendy Stirling sees certification as paramount to the sector: “Natural’ and ‘organic’ are very misused
terms in cosmetics. Unlike food, there's no legislation governing these terms. Products labelled
'organic’ can contain as little as 1% of ingredients derived from natural or organic origin. This means
that products that are legitimately marketed as natural or organic are competing with products that
are being marketed on the basis of a ‘natural’ image, rather than actual ingredients.”

Speaking at Bicfach in February, Francis Elake, COSMOS president and Soil Association policy advisor,
explained: “We are working to ensure the COSMOQS standard becomes the de-facto international
organic and natural cosmetics standard. A unified certification and standard becomes the go-to state
for the organic and natural cosmetics market, and we believe this is the best way to build consumer
trust and a more sustainable and buoyant market.”

In its report, Organic Menitor found that all those surveyed were willing to pay more for certified
products, with 72% saying they'd pay up to 20% more, and 12% said they would pay a premium over
30%. However, the price tag on certified organic products may still be an issue for some.

&6 “Within this sector coconut oil has
experienced a meteoric rise in popularity”

Beyond Crganic recently launched its Beyond Naturals non-organic range of natural skincare products
which the company says offers the same performance and purity as its certified organic products, but
at half the price. “We launched the natural range to complement our certified organic range in
recognition that not everybody can afford certified organic,” says company founder Marianne
Tregoning. "With this range we can offer pure effective products to many more people.”

When science meets nature
One emerging trend in this sector is the combination of science and nature to produce highly effective
skincare products.

Tree of Life has started distributing Andalou Naturals' anti-ageing skin and hair care range which uses
apple and grape stem cells combined with the company's BioActive 8 Berry Complex - a mix of
superfruit antioxidants.

‘The products work by blending advanced fruit stem cell science with natural ingredients to combat
the signs of aging,” says Kirsten Sowerby, marketing manager at Tree of Life, “combining the power of
nature with the power of technology to develop a dlinically proven formulation with three powerful
levels of bio-functional ingredients that work to renew, repair and regenerate the skin.”

Another innovative brand is Alorée which offers its chlorophyll-based anti-ageing skincare range
through Pravera. As chlorophyll can't be extracted by itself from plants, company founder Alexandra
Croce developed a unique chlorophyllin hordeum complex {CHC) serum which contains chlorophyll
from young organic barley shoots.

And the innovative use of ingredients is continuing to flourish. Recent launches include Recoffee, which
uses recycled coffee grounds in its haircare range, and Greenfrog Botanic which has based its
bodycare offer on organic soapberries. The What Skin Needs products incorporate the extract of
Centipeda cunninghamii, which enjoys a revered position amongst the Aboriginal people for its soothing
and healing properties; and zkin's Line Smoothing Serum uses paracress extract to temporarily block
the muscular contractions that contribute to expression lines.

But this is yet another sector in which coconut is king. “Within this segment, coconut il has
experienced a meteoric rise in popularity, with sales rising by 780% from 2008-2012 and showing no
sign of slowing down,” says Sowerby from Tree of Life which recently launched Lucy Bee Coconut OQil in
a smaller 300ml jar. “Its success is largely down to the multifunctional nature of coconut oil. Whilst
many natural beauty products confine the consumer to a single purpose, coconut oil delivers a whaole
range of beauty benefits.”



Other new coconut launches include the Beauty Sensations range from TIANA Fair Trade Qrganics
which comprises Anti-Ageing Moisturizer, Intensive Hydration Treatment for Hair and Pure Virgin
Coconut Oil Essential for Dry Skin; and Jason's new Smoothing Coconut Body Wash; Smoothing
Coconut Hand & Body Lotion and Smoothing Coconut Oil.

Beauty from inside out

As well as superfoods turning up as must-include ingredients in recipes - think bacbab seed, acai,
cranberry, camu camu and pomegranate - there is also a move towards feeding the skin from the
inside out, with more and more supplements and powders aiming to do just that.

One ingredient gaining in popularity is moringa which is credited with anti-ageing properties due to its
nigh levels of the plant hormone zeatin. According to Mintel, 96% of all launches with moringa-derived
ingredients came from the beauty and personal care sector in 2014,

Andrew Hunt, co-founder of Aduna, says the company plans to expand into beauty in the future as
part of its long-term vision, and actually created its moringa and baobab powders with that in mind.
“Beauty from the inside is probably the fastest growing dimension of the beauty market, and we
looked at this when developing our brand. Health and beauty are converging as more women realize
that their skin health is primarily a function of their diet and lifestyle more than what skin cream they
put on.”

Other growing areas in skincare include raw - which is considered by Jessica Laura, CEO of raw arganic
skincare company Raw Gaia, as going a step beyond organic - and vegan. Beauty brand distributor
Botanical Brands predicts that 2015 will see increased consumer demand for all-things vegan, and that
this will impact on the beauty market.

Beauty shines at Natural Beauty & Spa

At Natural & Organic Products Europe, the Natural Beauty & Spa area will be offering the best in the
sector from over 200 natural and organic beauty, cosmetic and personal care companies from around
the world, new product launches, great show offers and inspiring talks hosted in the Matural Beauty
Theatre.

001 Skincare will launch its Asian-inspired Silk Skin Mask Sheets and Rosa Damascena Essence Mist,
while company founder Ada Ooi will present her talk Shifting East: how Asian skincare trends are taking
off in Europe.

Other must-see sessions include The raw skincare revolution by Jessica Laura, CEO of Raw Gala, and
Love the skin you're in by Sarah Brown of Pai Skincare.

Herbatint will be at the show to reveal its reformulated hair colour range with six new shades; Suma
will showcase its Ecoleaf Coconut & Ylang Ylang Handmade Soap; and Good Clean Love will show
products including its Almost Naked Personal Lubricant and Balance Maoisturizing Wash.

ATM Organics will be there to launch its MO Body Scrubs, and Natura Siberica will be exhibiting its
new Black Cedar Body Soap and Face Mesococktail Pearls de North.

Link:
http://www.naturalproductsonline.co.uk/beautiful-people/
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